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Disclaimer
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The information contained in this document is strictly confidential and has been prepared by PT M Cash Integrasi Tbk (“MCAS” or the ”Company”). This document may not 
be taken away, reproduced or redistributed, in whole or in part, to any other person without the prior written consent of the Company.
This document is not intended to provide and should not be relied upon for tax, legal or accounting advice, investment recommendations or a credit or other evaluation of 
an investment in the Company. Prospective investors should consult their tax, legal, accounting or other advisers. No representation or warranty, express or implied, is 
made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information, or opinions contained herein. None of the 
Company, the selling shareholder, the International Selling Agents or their respective advisors or representatives shall have any responsibility or liability whatsoever (for 
negligence or otherwise) for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection with this presentation.
The third party information and statistical data in this presentation have been obtained from sources the Company believes to be reliable but there can be no assurance as 
to the accuracy or completeness of the included information. This presentation may not contain all material information concerning the Company and the information set 
forth in these materials is subject to change without notice. None of the Company, the selling shareholder or the International Selling Agents is under any obligation to 
update or keep current the information contained herein. The contents of these materials have not been verified by the International Selling Agents. Accordingly, none of 
the International Selling Agents, or their respective directors, officers or affiliates makes any representation or warranty, express or implied, as to the accuracy or 
completeness of the information in this presentation, and nothing in this presentation is, or should be relied upon as, a promise or representation by any of them.
Certain statements in this document may constitute "forward-looking statements", including statements regarding the Company's expectations and projections for future 
operating performance and business prospects. Such forward-looking statements are based on numerous assumptions regarding the Company's present and future 
business strategies and the environment in which the Company will operate in the future. Such forward-looking statements speak only as of the date on which they are 
made. Accordingly, the Company, the selling shareholder and the International Selling Agents expressly disclaim any obligation to update or revise any forward-looking 
statement contained herein to reflect any change in the Company's expectations with regard to new information, future events or other circumstances. The Company does 
not make any representation, warranty or prediction that the results anticipated by such forward-looking statements will be achieved, and such forward-looking 
statements represent, in each case, only one of many possible scenarios and should not be viewed as the most likely or standard scenario. Accordingly, prospective 
purchasers should not place undue reliance on any forward-looking statements.
This document is for information and convenient reference and does not constitute or form part of, and should not be construed as, any offer for sale or subscription of or 
solicitation or invitation of any offer to buy or subscribe for any securities of the Company. This presentation and the information contained herein are being furnished to 
you solely for your information and may not be reproduced or redistributed to any other person, in whole or in part. In particular, neither the information contained in this 
presentation nor any copy hereof may be, directly or indirectly, taken or transmitted into or distributed in any other jurisdiction which prohibits the same except in 
compliance with applicable securities laws. Any failure to comply with this restriction may constitute a violation of the applicable securities laws. No money, securities or 
other consideration is being solicited, and, if sent in response to this presentation or the information contained herein, will not be accepted.
By reviewing these presentation materials, you acknowledge that you will be solely responsible for your own assessment of the market and the market position of the 
Company and that you will conduct your own analysis and be solely responsible for forming your own view of the potential future performance of the business of the 
Company.



What is MCAS and What Does It Do
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MCASH is a Tech Infra 
Platform
MCAS is a plug-and-play technology platform company which has
presence and innovation in many growth industries in Indonesia; We
are not a product centric company; We are a tech infra company:
people can easily access our platforms + capability to build any
product and cooperate with anyone from any sector (agnostic play /
neutral party)

MCAS’s growth story is built upon seeking out promising ventures,
scaling them to commercialization as active growth contributors to
the Group. The overarching objective of the Group is to build a Super
API, where corporate clients can simply connect to access a myriad of
innovations and solutions and where the average consumer can rely
upon to help conduct their daily lives with greater ease and
convenience.

Builds Functional 
Business Lines 
Currently, the Group’s manage 348,000+ touch points across
Indonesia and services clients across multiple sectors for both private
and public enterprises. The Group has established digital portfolios in
various growth sectors such as Digital Product Distribution, Cloud
Advertising, Enterprise Communication and Clean Energy (Electric
Vehicles). Within the Group, there are also investments into Digital
Contents & Entertainment and Tech Logistics.

Intended 
Network Effect
Cross synergies between business lines improve the discovery,
participation and retention of MCAS overall ecosystem

What is MCASH
And What Does It Do?



The Roadmap

Build a Strong 
Distribution 
Network

1.0 Build a Massive 
Digital Infrastructure2.0

Connecting 
the Ecosystem 
(Synergy)

3.0 Massive Growth 
& Profitability4.0
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IPO 2017 51,482 
Distribution
Points

Massive
Distribution Channel

Strong 
Tech Team

Complete
Product & Service

Payment
Integration

Logistic &
Supply Chain

Investment

Cob of  Web 
Structure

Growth Drivers :
• Enterprise Communication
• Clean Energy
• Cloud Advertising 

& Contents
• Logistic Tech
• Digital Wholesale 

Connected the 
Ecosystem on Our 
Digital Infrastructure

Exponential
Growth

Positive 
Contribution 
from Every Line 
of Business

Present
1Q23

348.482 
Distribution Points



Growing our Infrastructure Ecosystem
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Merchant

Digital 
Product 

Distribution
Warehouse 
Solutions 

& Bulk 
Logistics

POS, 
Payment, & 

Supply Chain 
Solutions

Live 
Commerce 
(AR/XR/VR)

Electric 
Vehicle 

& Battery 
Infrastructure

CRM tools

Cloud 
Marketing 
& Digital 

Retail 
Solutions

Last-Mile 
Logistics

BIG 
DATA
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Plug & Play Technology Platform Company

Digital Infrastructure Customer Engagement

Digital Distribution
• Digital Products
• Physical Products

Tech Logistic  & Supply Chain

Digital Advertising & Contents

Enterprise Communication & SaaS

Clean Energy

6



Value Step-Up 
Business Model in Action Digital 

advertising on 
the screens

Group’s 
WhatsApp 
for 
Business

Digital CouponsPurchase
airtime
top-up

• Drop off a 
parcel/gift

• Buy a prepaid 
delivery voucher

Plug & Play 
Tech Platform 
& Ecosystem

MODERN STORES
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Digital Cloud
Advertising Screens

Electric Motorcycle

Platform

WAREHOUSE Logistics

Invoicing

Principles

TRADITIONAL STORES

Value Step-Up Business Model in Action

Plug & Play Tech Platform & Ecosystem

Logistic Drop Point

Top-up prepaid
E-money cards
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Important 
Milestone 2022

Digital Content & Entertainment
• Collaboration with KONI to develop E-sports academy

• Collaboration with Garena in developing 1,000 e-sports scholarships 
program

• Collaboration with Angkasa Pura to develop professional cleaning services 
on the CallAja application.

• Together with Telkomsel & Bank Mandiri, launched physical voucher and E-
Money card with Bumilangit’s characters

• Together with Bumilangit, launched “Sri Asih” movie

• Launched House of Future by V2 Indonesia

• Partnered with Dektos Digital Corbuzier to launch the first digital podcast
and entertainment ecosystem using XR Technology in Indonesia

• Together with State Film Production Corporation (PFN) officially presented
the first Immersive XR studio in Indonesia

Clean Energy
• Volta and Bali Government in Bali Clean Energy implementation 2022.

• Volta collaboration with Bumilangit launched ‘Virgo and the Sparklings’ as 
well as Patriot X’ EV motorcycle which earned Best Electric Motorcycle award 
in IIMS 2022

• Volta and PLN signed cooperation agreement to develop EV infrastructure 
and ecosystem in Indonesia to support Government Green Movement

• Collaborate with Pos Logistik Indonesia to develop Electric Vehicle in tourist
attraction areas and also provide motor rental

• Collaborate with PLN in launching Electric Vehicle digital services

• Launched ‘Mandala’ model, SEMOLIS, and Volta Plus + program

9

Supply Chain
• Collaboration with YoyiC to distribute their products in Indonesia through 

DRAT

XR & Metaverse



Important 
Milestone 2022

Innovative Platforms
• Together with Mahaka Media (IDX: ABBA) launched ‘Inaya’ as an 

innovative Muslim platform

• Together with Fujifilm launched the first WhatsApp-based photo printing 
service in Indonesia

• Together with Angkasa Pura developing professional cleaning services 
on the CallAja application

Together with Lenna.ai provides AI technology as the updated industry 
solution.

Digital Products
Collaborate  with Euronet to make Netflix prepaid vouchers available 

through Alfamart

10

AI Technology



Important 
Milestone 1Q23

Digital Content & Entertainment
• Collaborates with Madura United Football Club for the Development of

Esports Education in Indonesia

• Released a Teen Superhero Film, "Virgo & The Sparklings," Screening in
Cinemas Throughout Indonesia

Clean Energy
• Synergizes with Bank DKI to Facilitate Electric Motorcycle Ownership

• Officially reached 100 million km and has reduced Carbon Emissions of 3.3
million kg of CO2

• Launched “Volta Lite”, the cheapest electric motorcycle in its class

• Received Electric Vehicles Incentives from the Government

• Collaborates with PLN to place SGB

• Collaborates with Telkomsel Jaga Bumi to Present Bundling Program for
Reducing Carbon Emissions in the Transportation Sector

• Partner with ABC Lithium in the procurement and assembly of electric 
vehicle batteries 

• Collaboration with SRC to expand the reach of SGB stations and sell Volta 
electric motorbikes in 225,000 grocery store networks that are members of 
SRC throughout Indonesia. 

• Collaborating with Bank Mandiri to provide services for buying electric 
motorbikes for people who are eligible for subsidies
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Logistic & Supply Chain
• Collaborates with PT Bank Mandiri through Mandiri Agen to Add

Hundreds of Drop Points

Innovative Platforms
• Collaborates with ZKTeco to Combine Both Solutions and Technology

for Expansion in 49 Countries

• Developed Smart Retail Digitalization in Sarawak with Tecktonic & Sons 
Group



2018 2019 2020 2021

75,910

160,201

211,498

264,612

Growth Story

Source: Company 12

348,482

1Q23

Digital Distribution Points

331,474

2022



Growth Story

Source: Company 13

Net Revenues (US$ Million)

26 

179 

430 

749 766 

856 832 

240 

2016 2017 2018 2019 2020 2021 2022 1Q23

CAGR= 78%



Growth Story 
Business Evolution

Digital Product Related Segments

Non Digital Product Segments
14

Composition of 
Gross Profit by Segment 

100%
92% 88%

81%

65%
56% 54%

8% 12%
19%

35%
44% 46%

2017 2018 2019 2020 2021 2022 1Q23



Revenues 
Billion Rp

Total Assets
Billion Rp

Net Profit 
Billion Rp

Growth Story 
Financials

Gross Profit 
Billion Rp

Net Cash
Billion Rp
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EBITDA 
Billion Rp

166 

406 

163 

251 
198 

244 

2017 2019 2020 2021 2022 1Q23

2.656 

11.090 11.334 
12.675 12.315 

3.556 

2017 2019 2020 2021 2022 1Q23

CAGR= 78%
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156 
136 135 

112 

30 

2017 2019 2020 2021 2022 1Q23

CAGR= 77%

34 

255 
223 222 213 

54 

2017 2019 2020 2021 2022 1Q23

CAGR= 85%

8 

92 

26 

63 

25 

2 

2017 2019 2020 2021 2022 1Q23

CAGR= 44%

623 

2.230 
1.835 

2.135 
1.911 

2.105 

2017 2019 2020 2021 2022 1Q23



Proven & Verifiable
Monetization Track Record

Investment Scaling Up Commercialization
Private Funding

and/or IPO
Active & Independent
Growth Contribution

2017 2018 2019IPO Milestones

How We Create Value Sustainbly
to our Shareholders
MCAS Techbiz Framework

16



Electric Vehicles & Battery

17



18

ENVIRONMENTALLY FRIENDLY TRANSPORTATION SOLUTIONS



Ministry of Energy and Mineral 
Resources (ESDM) expects 
electric charging infrastructure 
investments for battery-based 
electric vehicle will increase 
significantly in the next 10 
years. 

INFRASTRUCTURES
Roadmap SPKLU & SPBKLU

Year SPKLU (Unit) Investment (IDR Bio) Man Power (people)

Total 2020 2025 2030 2035
SPBKL
UElectric motorcycle
Investment (IDR Bio)
Man Power (People)

SUPPORTIVE GOVERNMENT

19

Jakarta (ANTARA) - The Indonesian 
Government will provide an incentive of Rp7 
million for each of 250,000 electric 
motorcycles this year, Head of the Fiscal 
Policy Agency (BKF) of the Finance Ministry 
Febrio Nathan Kacaribu has informed.

JAKARTA (Reuters) - Indonesia will allocate Rp 
7 trillion ($455.88 million) in state funds to 
subsidize electric motorcycle sales through 
2024.
Finance Minister Sri Mulyani Indrawati said the 
subsidies will cover sales of 800,000 new 
electric motorcycles and the conversion of 
200,000 combustion engine motorcycles.

JAKARTA (IDN) - subsidy is given to electric
motorbikes with the level of domestic component
of 40%. Volta has recorded the level of domestic
component of 47.6% for its electric motorcycles.



LONG FUEL QUEUES
Enormous queues in hunting cheaper fuel products as one of the direct impacts to residents’ daily life

 PRIVATE & CONFIDENTIAL

133 million

115 million

13,000

Indonesia

At a price of US$ 1,500 per EV bike, 200 million+ motorcycles in Southeast Asia represents a US$ 300 Million+ opportunity just from the sales 
of the EV bikes

• 2W-EV presents an over US$50 
billion revenue opportunity, 
based on obtaining 20% of the 115 
million 2-wheel (motorcycle) 
market for Indonesia only

• US$36 billion only from 2W-EV 
sales and annual recurring 
revenues such as: USS$8.05 
billion from battery swaps, 
US$2.52 billion from financing 
and US$900 million from 
insurance, as well as additional 
revenues from service, battery 
recycling, battery production, 
among many others

20



LONG FUEL QUEUES

Source: Hindustan Times

Enormous queues in hunting cheaper fuel products as one of the direct impacts to residents’ daily life

 PRIVATE & CONFIDENTIAL

Market Overview: Wide Range of Opportunities related to Electric Vehicles

Super App

EV Rental EV Parking Spot

Marketplace Dealership Financing & 
Insurance Advertising

Marketing & Loyalty

Mobile Charging Stations

Community

EVs Charging & Swap Stations

Battery Production Battery Recycling

Fleet Management

Electric Vehicles & 
Charging

Vehicle Management

Ownership Solutions & 
Demand Creation

IoT, Personalization, and 
Loyalty

Power Generation

21



Products

22

401 Series Touring SeriesVirgo SeriesMandala Series

2W

3W
501 Series 502  Series 503  Series



Growing our Infrastructure Ecosystem

• Single sign-on

• Registration and user, motor, and 
battery information

• Remote start and stop engine

• Rental motorcycle

• Finding dealer and battery station

• Vehicle management
• Trip history

Mobile ApplicationProduct & Assembly Snapshots

23

Plant located in Semarang, Central Java
Current capacity ~4,000 units/month, to 
reach ~5,000 units/month by YE 2023



PROVEN DURABILITY
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25As of 3 May 2023

285 BATTERY SWAP SYSTEM NETWORKS (SGB)
Servicing +10.000 transacations per day and continues to grow

NO LOCATIONS SGB ONLINE

1 Jabodetabek 239

2 Semarang 7

3 Bandung 6

4 Cirebon 1

5 Bali 6

6 Solo 4

7 Proyek PLN 1

8 Medan 2

9 Malang 1

10 Surabaya 3

11 Yogyakarta 1

12 Palembang 1

13 Pantura 13

TOTAL 285

3 Machine 
Configurations Lithium Battery

To support 
different market 

demands 

60 Volt 
22  Ampere

64 70 83 92 
115 

154 
187 

284 
311 

Aug-22 Sep-22 Oct-22 Nov-22 Dec-22 Jan-23 Feb-23 Mar-23 Apr-23

BATTERY SWAP TRANSACTIONS (000K)
CMGR 22%
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DEALER NETWORKS

Area Dealer – 3S

North Sumatera & Aceh 3

West Sumatera 1

Lampung & Jambi 5

Riau & Kepri 2

South Sumatra & 
Bengkulu

5

Bangka Belitung 2

Greater Jakarta 29

West Java & Banten 10

Central Java & 
Jogjakarta

20

East Java & Bali 14

Borneo 4

Sulawesi 11

East Indonesia 1

Total 107

Volta’s networks
107 points - 3S

As of 3 May 2023



We are the pioneer in electric motorcycle rental service in 
Indonesia, offering convenient and eco-friendly rides for users 
with a variety of rental options.

Smart App
Use our super app to 
rent SEMOLIS and 
purchase other 
services with various 
bundling promotions

Smart 
Subscription
Customer can flexibly 
subscribe by daily / 
weekly/ monthly 
through our app, with 
various payment 
options provided.

Smart 
Battery Swap
SEMOLIS motorcycles 
and battery swap 
stations can be found at 
your nearest locations

Smart EV
SEMOLIS is equipped with IoT 
technology, where riders can 
easily turn the engine on and off 
through our mobile app and park 
the motorcycle at any safe 
locations or return to a 
designated SEMOLIS Parking Spot

291 589 
1.142 

2.199 

4.438 

6.347 

9.027 
9.669 

51 238 
392 

700 

1.185 

2.026 

2.817 

3.410 3.550 

 -

 500

 1.000

 1.500

 2.000

 2.500

 3.000

 3.500

 4.000

 -

 2.000

 4.000

 6.000

 8.000

 10.000

 12.000

Aug-22 Sep-22 Oct-22 Nov-22 Dec-22 Jan-23 Feb-23 Mar-23 Apr-23

Semolis revenue and users

 Gross revenue per day (USD)
 Unique users

30

27
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0,8 

4,1 

0,5 

3,1 

417 

4.740 

542 

4.248 

 -

 500

 1.000

 1.500

 2.000

 2.500

 3.000

 3.500

 4.000

 4.500

 5.000

 -

 0,5

 1,0

 1,5

 2,0

 2,5

 3,0

 3,5

 4,0

 4,5

2021 2022 1Q22 1Q23

Net Revenues and Motorcycle Volume

Net Revenues
(USDMio)
Motorcycle sales
(units)

-   

584 

34 

625 

2021 2022 1Q22 1Q23

Battery swap volume (000x)

-   

1.185 

-   

3.245 

2021 2022 1Q22 1Q23

Semolis unique users

7%

2022

13%

1Q23

Segment contribution to consolidated GP

CLEAN ENERGY 
Financial & Operational Highlights



Volta collaborate with ABC Lithium to
procure and assemble electric vehicle
batteries

Collaborates with Telkomsel for bundling program called 
‘Telkomsel Jaga Bumi’

Volta collaborates with PT Pos Logistik Indonesia (subsidiary of PT Pos Indonesia) to
encourage the use of electric vehicles around the Jakarta area, also engage in freight
forwarding, warehousing and logistics services. Aligned with this plan, Volta electric
motors will also be used as Poslog operational vehicles

Collaboration with PLN to develop EV 
supporting ecosystem in Indonesia

Important Events

29



What’s New

30

Volta comparison



What’s New

31

Volta’s Mobile SGB
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Monitoring Dashboard SGB Station
What’s New



What’s New

33

Monitoring Dashboard Motorcycle & Battery



What’s New

34

Monitoring Dashboard Battery Condition



Order book as of December 2022 has reached ~10K units

Selected Potential 
Enterprise Clients

35



What’s New
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BEYOND VOLTA

Carbon Saving

SME
Empowerment

SME 
Empowerment

Ojek Online 
Empowerment

Empowering SME who run 
logistic drop points services with 
EV businesses to create new 
sustainable revenue drivers

Empowering Women, 
Unemployed and Ojek Online 
through our EV Rental (SEMOLIS) 
CSR Program

9.000+
Potential SME

5 million
Potential
Ojek Online

Carbon Saving

Community 
Lifestyle

Accelerating the zero emission 
target through the use of our 
environmentally friendly EV

Creating a sustainable EV 
community for drivers & their 
families through loyalty & 
social programs

20 million+
Potential Member

Economic Activity 
Encouragement

EV Socialization

Bringing traffic for merchants by 
collaborating with EV service 

Attaching LED advertisement 
with SGB Station to be used for 
EV socialization

10.000+
Potential 
Merchants

2.500+
Potential Points

Life Protection

EV Distribution
Points

Offering protection for ojek 
online drivers & family with 
micro insurance 

20 million+
Potential User

35.000+
Potential EV 
Points

Community 
Lifestyle

Ojek Online
Empowerment

Economic
Activity

Encouragement

EV
Socialization

Life
Protection

Super API

Utilizing group’s digital 
distribution points for EV 
accessibilities

1 million+ Ton
Carbon Saving Target
In 2023



Tech Logistics
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TECH LOGISTICS

3PL
Partners :

FY21 1Q22 1H22 9M22

35,557

5,543 9,890
25,1916.200

7,837

8,898

9,122

Drop Points

Packages (000)

Drop Point
Partners :

FY22

43,484

9,433

1Q23

49,532

9,660

23



Parcel Drop Point Service
Drop Point

Gateway

Customer

Transportation Mode

Courier 
Services

Distribution 
Centre (DC)

Gateway

Courier 
Services

Distribution 
Centre (DC)

39
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Enterprise Communication & SaaS
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API Interface
(Open API)

API Interface
(Open API)

Enterprise Services Integration

Micro Services

3rd Party Micro Services

TransactionCustomer Service

MarketplacePaymentA.I.

WABADigital ProductsAdvertising

42



Clienteles

43

Travel, Start Up
& Lifestyle 

Healthcare
& Public Service

Ministry, Donation
& Education

Food, FMCG
& Retailers

Telco, Entertainment
& Others

Banking, Insurance
& Financial Service



Digital Cloud Advertising

44



End-to-End Marketing Platform
Ecosystem

Cloud 
Signage 
Platform

SME Digital 
Commerce

153,000++
Warung Connected

24,000++
Signages Connected

Content
Platform

1,400++
Indonesian Superheroes

#1 Indonesian 
Podcast Talent

Strong Commerce 
Platform

6 Millions++
Marketplace Sellers

eWholesale
Platform

Physical & Digital Assortment

Strong End to End Logictic

Collaborative Network

45

20 million
Subscribers



ALFMART STORE

KFC OUTLETS

Service 
Features 

• Offers digital signage installation, maintenance, trouble 
shooting and content management services

• Offers in-stores advertisement spots to big brands and 
SMEs  through an advertising marketplace

26%

Digital Cloud Advertising

Advertising Points
(CAGR +35%)

GP Contribution

Screen Volume
(CAGR +46%)

46

13%
4.105 

5.737 

9.133 

12.067 
13.651 

12.190 12.997 

2018 2019 2020 2021 2022 1Q22 1Q23

5396 7.130 

15.105 
19.655 

24.732 
20.047 

24.364 

2018 2019 2020 2021 2022 1Q22 1Q23

20221Q23

31,32% 27,29%



Digital Cloud Advertising

We have also have started to put our presence in the traditional market

because we want to transform these traditional stores from doing business

traditionally into digital using our service.

Traditional market presence

SRC Stores

47



Digital Product Aggregator
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25%

Providing various digital products to SMEs, modern retails, 
and e-commerce via B2B2C platforms

49

Platform Members
(CAGR +72%)

Digital Product Aggregator

GP Contribution

49

25.918 

102.961 
136.728 

177.829 
227.089 

192.197 
239.963 

2018 2019 2020 2021 2022 1Q22 1Q23

26,53%

2022

27,89%

1Q23



Digital Wholesale
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End to End Distribution Platform

Solution to facilitate Principle to wholesales - retailer for ordering variety of goods all in one click at a time 
with Warehouse Management System, Vehicle Management System, E Ordering, E Payment.

51

Platform

Logistic Warehousing

Logistics

Invoicing

Principles

Warehousing

E-Commerce Community End Customer

+ +

Export 
16 Country

Total WS 15.000 600.000

Retailer
300.000

+
Kios Warga 

100.000

+
Ujung Lorong.com

100.000

+
Others Retailer 

100.000



Fulfillment & 
Warehouse

E-Wholesale

Logistic 
Infrastructure

Last Mile Delivery

1.

> 150K Mitra.

2.

Plug & Play Ecosystem

78%

Distribute physical products 
& logistic service

Digital Wholesale

GP Contribution

Net Revenues
(USDMio)

Physical Product  Sourcing B2B Logistic Network

Delivery

Drop off

Pick Up
Service to
SME Partners

Receiver

Sender

20221Q23
52

0,04% 0,32%

0,15 

13,60 

5,10 

1,12 

2021 2022  1Q22 1Q23



Content & Entertainment
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Content & Entertainment

• Digital Content Licensing in collaboration with Bumilangit that manages the 
largest collection of superhero characters in Asia with +1,400 IPs.

• Digital Activation Platform provider to empower and deliver excitement and 
engagement for consumer experience

60%

GP Contribution

Net Revenues
(USDMio)

20221Q23 54

0,38% 0,56%

0,02 

0,17 

0,09 

0,04 

2021 2022  1Q22 1Q23



Company Profile
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Martin Suharlie
President Director
• 20 years of experience in 

Telecommunication industry

• President Commissioner of DIVA 
(2018–present) & Commissioner of 
NFCX (2018–present)

Suryandy Jahja
Director
• 20 years of experience in Finance and Investment 

Banking

• President Commissioner of NFCX (2018–present), 
Commissioner of DIVA (2018–present), President 
Commissioner of DMMX (2019–present)

Rachel Stephanie 
M. Siagan
Director
• 10 years of experience in Marketing and 

Management

• Corporate Secretary of MCAS

M. Anis Yunianto
Director
• 10 years of experience in 

Telecommunication industry and 
management

Board of Directors

56



Diaz Hendropriyono
Commissioner

• 20 years of Experience in Multi Organizations, 
Spanning from Social, Politics to Corporations

• Board of Commissioner of Several Companies, 
including Pertamina Gas, and SiCepat Ekspres,, 
as well as an Advisor of Segara Laju Perkasa

• Board of Patrons of two Indonesia’s eSports 
Association, PBeSI and IeSPA.

• Special Staff to the President (2016 – present)

• Pursuing PhD in Public Administration from 
Virginia Tech University, US.

Ipung Kurnia
Commissioner

• 20 years of Experience in Retail and
Management

• CEO of Hero Supermarket (1992-
2008)

Himawan Leenardo
President Commissioner 

(Independent)
• 30 years of Experience in Retail and

Management

• Director of PT Kafahteh Abadi
(1992–present)

Board of Commissioners
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Shareholder %
PT 1 Inti Dot Com 11,07

Abell Technology Global PTE. LTD. 11,40

PT Kresna Graha Investama Tbk 8,33

Martin Suharlie 7,92

Bank of Singapore Limited 7,31

PT Hero Intiputra 6,43

PT Karya Karunia Persada 5,43

Others (< 5%) 42,11

Dividend Policy
• The Group may adjust the dividend payment policy 

based on economic conditions and capital 
structure needs.

Commitment Towards 
Minority Shareholders
We are committed to maximizing value for minority 
shareholders and acting in their best interest via:

• Transparent reporting for minority shareholders

• Strong corporate governance

Shareholder Structure
As of May 2023
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Indonesia Digital Landscape
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GEN Z

34% Productive Age 
Population 2030

Real Income Growth of Gen Y or Millennials 
2010-2019E is at 8,6% CAGR

Source: Statistics Indonesia, UOB Global Economics & Markets Research (2019)

Internet Users 
(64.8%)

The largest and one of the fastest 
growing internet economy in SEA 
at $70Bn in 2021 (+49% YoY)

Indonesia’s internet economy 
is expected to grow at 20% 
CAGR to $146 Bn by 2025 

The largest economy in SEA 
at $1Tn (36% to ASEAN GDP)

$ 1 Tn

$ 70 Bn

$ 146 Bn

171 M 130 M 60% 50%100+ M
Social Network
Users

Smartphone 
Users

Smes 
Contribution 
To GDP

Banking
Penetration

202M 44%
89M

22%

GEN X GEN Y

Source : The World Bank (2019), Jakarta Globe (2019),  Hootsuite (2019), e-conomy Report 2019

Indonesia’s Digital Economy
Indonesia is at the epicentre of Southeast Asia’s tremendous economic growth

Key Highlights

Key Statistics
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2017 2018 2019 2020 2021 2022

5.1% 5.2% 5.0%

-2.1%

3.7%

5.3%

Indonesia Macroeconomy
2022 as a recovery year of Indonesia marked by economy growth momentum of Indonesia

Source: Google, Temasek, Bain & Company e-Conomy SEA 2020 Report; World Bank

Indonesia GDP growth
% YoY
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e-Conomy SEA
covers 6 countries
In Southeast Asia

Indonesia Internet 
Economies by GMB
(USD Billion)

589M
Total Population
Across the Countries

Vietnam
97M

Thailand
70M

Philipines
110M

Malaysia
32M

Singapore
6M

Indonesia
274M 2019

40

2020

47

2021

70

2025

146

+20%

+49%

Source: Google, Temasek, Bain & Company e-Conomy SEA 2020 Report; World Bank

Prospect of Indonesia Digital Sector
Indonesia digital economy is expected to grow faster 
than the traditional economy
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THANK YOU

2022 MCAS GROUP
Company Profile

Contact person:

Zefanya Angeline
Group Head of Investor Relations

Mobile: +6218119000892

E-mail: zefanya@mcash.id
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Appendix



What’s New
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Volta Market Share

BRANDS 2018 2019 2020 2021 2022 M SHARE 2022
VOLTA -  -   10        127        4,923     29%
SMOOT -  -   -       500        2,948     18%
GESIT -  120  1,210  1,200     2,602     16%
UWINFLY -  -   2           80           1,506     9%
VIAR 34    393  258      6,358     883        5%
UNITED BIKE -  -   103      600        816        5%
EGCO -  -   231      302        659        4%
NIU -  -   -       108        655        4%
OTHERS (< 500) -  469  269      788        1,789     
TOTAL UNITS 34    982  2,083  10,063  16,781  


