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HIGHLIGHTS 
● Broader Earnings Base, Including Smart Commerce Platform, Supports Rp71.4 Billion Gross Profit 
● SRUPUT Strengthens Consumer Engagement Through Kartini Day Activation at Atma Jaya Pluit 

Hospital 
● International Nurses Day: SRUPUT Distributes 100 Free Cups to Healthcare Workers at Duta Indah 

Teluk Gong Hospital 
● MCASH Group Supports the Successful First Week of Brightspot City 2026, Enhancing Event 

Experience and the Creative Economy Ecosystem 
 
Broader Earnings Base, Including Smart Commerce Platform, Supports Rp71.4 Billion Gross Profit  
PT M Cash Integrasi Tbk ("MCASH" or "the Company") recorded revenue of Rp1.5 trillion in 1H26, a 
decrease of 37.7% YoY from Rp2.5 trillion in 1H25. This decline was primarily attributable to continued 
competitive pressure in the Company's Digital Product and Digital Product Aggregator businesses, which 
recorded revenue declines of 7.4% YoY and 42.8% YoY, respectively. 
 
However, the growing contribution from the non-digital-product-related segments managed to improve 
the Company's gross margin to 4.6% in 1H26 from 3.5% in 1H25. Hence, gross profit declined at a slower 
pace than revenue, decreasing by 17.4% YoY to Rp71.4 billion in 1H26 from Rp86.3 billion in 1H25 
Meanwhile, EBITDA amounted to Rp33.3 billion in 1H26, a decrease of 27.4% YoY from Rp45.9 billion in 
1H25. Along the bottom line, the Company recorded a net loss attributable to owners of the Company 
of Rp15.3 billion in 1H26, primarily reflecting higher foreign exchange losses of Rp19.3 billion in 1H26. 
 
Operationally, the Smart Commerce Platform continued to grow across the Company's merchant 
ecosystem, contributing Rp13.7 billion in gross profit during 1H26. Leveraging the Company's 
distribution network of more than 400,000 distribution points, the platform provides merchants with 
the infrastructure to access value-added services such as payment acceptance, loyalty programs, in-
store advertising, and other commercial solutions. As deployment across the Company's merchant 
network continues, the Smart Commerce Platform is expected to become an increasingly meaningful 
contributor to the Company's earnings. 
 
SRUPUT Strengthens Consumer Engagement Through Kartini Day Activation at Atma Jaya Pluit 
Hospital 
In April 2026, MCASH Group, through its beverage brand SRUPUT, held a Kartini Day brand activation at 
Atma Jaya Pluit Hospital. This activation included the distribution of more than 100 free beverages and 
50% discount vouchers for medical staff, employees, patients, and hospital visitors as part of its 
consumer engagement strategy. 
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SRUPUT is an innovative beverage solution powered by smart vending machine technology developed 
by MCASH Group. With an integrated digital system, SRUPUT vending machines offer easy access, fast 
transactions, and consistent product quality across various high-traffic locations such as hospitals, public 
areas, and commercial facilities. 
 
Through its smart vending machine technology, SRUPUT provides a hygienic, fast, easily accessible, and 
digitally integrated beverage service. The activation received a positive response and demonstrated the 
potential of experiential marketing to enhance brand awareness, customer experience, brand recall, 
and repeat purchase intent. 
 
Going forward, SRUPUT will continue to conduct similar activations across various locations in the 
Greater Jakarta area as part of MCASH Group’s efforts to strengthen Indonesia’s technology-driven 
consumer engagement ecosystem. 
 

 
 
International Nurses Day: SRUPUT Distributes 100 Free Cups to Healthcare Workers at Duta Indah 
Teluk Gong Hospital 
May 2026, as the celebration of International Nurses Day 2026, SRUPUT carried out an activation at 
Duta Indah Teluk Gong Hospital by distributing 100 free cups of beverages to nurses, doctors, and 
healthcare workers. The initiative served as a form of appreciation for medical professionals who play a 
vital role in supporting public healthcare services. 
 
The activity at Duta Indah Teluk Gong Hospital marks SRUPUT’s second activation. This continuity 
reflects the brand’s effort to expand engagement through initiatives that are present in various social 
moments. Through this initiative, SRUPUT not only introduced its products but also strengthened its 
engagement with the community through a relevant social occasion. 
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Going forward, SRUPUT plans to conduct similar activations at various locations as part of MCASH 
Group’s strategy to expand public engagement, reinforce brand presence, and create added value and 
a positive impact on the surrounding community. 
 

 
 

MCASH Group Supports the Successful First Week of Brightspot City 2026, Enhancing Event Experience 
and the Creative Economy Ecosystem 
May 2026, MCASH Group supported the first week of Brightspot City 2026, held from May 26–31, 2026, 
at Agora Mall, Jakarta, by providing Videotron and Standing Signage solutions across various event 
areas. 
 
These digital solutions enabled organizers and tenants to deliver information dynamically, enhance 
brand visibility, and create a more informative and integrated visitor experience. The technology was 
also utilized by several participating brands, including Fujifilm and The Goods Dept, to strengthen visual 
communication and increase booth appeal. 
 
The strong visitor turnout demonstrated that offline events continue to play an important role in 
supporting the growth of the creative economy, strengthening engagement between brands and 
consumers, and creating opportunities for local brands to expand their market reach. MCASH Group 
also continued its support during the second week of Brightspot City 2026, held from June 4–7, 2026, 
as part of its commitment to helping creative industry players adapt through relevant digital solutions. 
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FINANCIAL HIGHLIGHTS 
(Expressed in Billions of Rupiah, Unless Otherwise Stated) 

Profit & Loss 1H25 1H26 Change (%) 
Revenue 2,472.9 1,541.4 (37.7) 
Gross Profit 86.3 71.4 (17.4) 
EBITDA 45.9 33.3 (27.4) 
Operating Profit 0.0 (12.1) N.M. 
Net Income* (7.9) (15.3) 94.0 

*) Attributable to owners of the company 
 

  

Financial Position 2025 1H26 Change (%) 
Assets 1,837.4 1,910.3 4.0 
Liabilities 749.0 863.7 15.3 
Equity 1,088.5 1,046.6 (3.8) 

 
Revenues by Segment 1H25 1H26 Change (%) 
Digital Products & Services 263.6 244.3 (7.4) 
Digital Product Aggregator 1,947.1 1,113.1 (42.8) 
Digital Cloud Advertising 122.5 72.7 (40.6) 
Software-as-a-Service 74.2 67.7 (8.8) 
Clean Energy Products & Services 65.2 20.1 (69.3) 
Smart Commerce Platform 0.2 23.7 13384.1 
Total Revenues 2,472.9 1,541.4 (37.7) 

 
Gross Profit by Segment 1H25 1H26 Change (%) 
Digital Products & Services 11.2 9.0 (20.0) 
Digital Product Aggregator 16.3 10.6 (35.0) 
Digital Cloud Advertising 43.8 36.4 9.3 
Software-as-a-Service 11.7 6.0 (48.5) 
Clean Energy Products & Services 3.2 (4.4) N.M. 
Smart Commerce Platform 0.1 13.7 13622.9 
Total Gross Profit 86.3 71.4 (17.4) 

 
For further Information, please contact: 
Niko Aquino 
Vice President of Investor Relations 
PT M Cash Integrasi Tbk 
Email: nikonaquino@mcash.id 
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