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HIGHLIGHTS 
● 1H22 gross profit rose 25% YoY to Rp135.3 billion, while EBITDA ex marketing and promotion grew 13% 

YoY to Rp86.4 billion 
● Clean energy segment continues its robust growth through innovation & collaboration 
● Audio-visual as a service segment: 1H22 revenue of Rp50.2 billion translates into 105% QoQ growth 
● ABBA and MCAS Group launch “Inaya”, an innovative Muslim platform 
● MCAS Group collaborates with Telkomsel and Bank Mandiri, presenting physical Telkomsel internet 

vouchers and Mandiri e-Money, in a Bumilangit Character Design Edition 
● DMMX and FUJIFILM Indonesia launch “ChatFoto”, the first WhatsApp-based photo printing service in 

Indonesia 
 

1H22 gross profit rose 25% YoY to Rp135.3 billion, EBITDA ex marketing and promotion grew 13% YoY to Rp86.4 
billion. 
PT M Cash Integrasi Tbk (“MCAS” or “the Company”) growth story remains intact in 1H22. Revenue was steady at 
Rp6.3 trillion in 1H22 and 1H21. On a positive note, gross margin bulked up, expanding from 1.7% in 1H21 to 2.1% 
in 1H22, resulting in a record 25.1% growth of gross profit YoY, swelling from Rp108.2 billion in 1H21 to Rp135.3 
billion in 1H22. This is the result of a “value step-up” strategy, whereby the Company continues to add novel 
revenue streams to complement its existing digital ecosystem. Worth noting that the contribution of non-digital 
product-related segments to Company’s gross profit continues to rise; today, these play a dominant role in our 
business, swelling from 12% in 2019 to 19% by 2020, 35% in 2021 and 58% in 1H22. 
 
MCAS’ aggressive expansionary mode, including its bold move to venture into clean energy, digital wholesale, 
content & entertainment as well as audio-visual-as-a-service businesses, has entailed a major push in operating 
expenses (+66.3% YoY), particularly in marketing & promotion expenses (+138.8% YoY). As a result, MCAS booked 
a 14.8% YoY decline in operating profit, to Rp46.8 billion in 1H22, as compared to Rp54.9 billion in 1H21. We 
accept this this as a necessary move to expand Company capacity and capability, strengthening its position as a 
complete digital infra-player in Indonesia. Excluding marketing and promotion expenses, Company EBITDA 
actually posted satisfying growth performance of 12.8% YoY, rising from Rp76.6 billion in 1H21 to Rp86.4 billion 
in 1H22. 
 
Moving to the bottom line, the Company recorded a Rp497 million loss on “other investments” in 1H22, against 
a Rp56.4 billion gain in 1H22. End result: net income recorded a decline of 65.2% YoY, to Rp16.5 billion in 1H22, 
from Rp 47.6 billion in 1H21. Going forward, the Company will continue to analyze and fine-tune its strategy, to 
best-fit growth and profitability performance, providing a bigger runway for the Company so to accelerate its 
scope and scale in the future. 
 
 
Clean energy segment continues its robust growth through innovation & collaboration 
Our clean energy business segment continues its aggressive expansion through innovation and collaboration. One 
recent example took place in July: PT Energi Selalu Baru (ESB), a subsidiary, collaborated with the State Electricity 
Company (PLN) on the development of Public Electric Vehicle Battery Swap Stations (SPBKLU). ESB provides 
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environmentally-friendly electric vehicle infrastructure, one aspect of which is through the Battery Swap System 
(SGB) technology used by Volta electric motors, to make it easier for users to exchange depleted batteries for 
charged ones. 
 
PT PLN (Persero) established Electric Vehicle Digital Services (EVDS) as one of its electric vehicle service platforms. 
This step is carried out by PLN to improve customer experience, by digitalizing and integrating all customer service 
systems for users (or prospective users) of electric vehicles. Calling upon EVDS, the public can immediately access 
information services and transaction systems at charging stations. Customers can also make charging transactions 
at charging stations that are directly monitored for the amount of power consumption. For owners of two-
wheeled electric vehicles, EVDS also provides direct access to Volta's SPBKLU. 
 
With Electric Vehicle Digital Services (EVDS) operating successfully, Volta also embarked upon a collaboration 
with PLN in expanding its Public Electric Vehicle Battery Exchange Stations (SPBKLU) network in Indonesia, a 
necessity for electric motorcycle riders, enabling faster charging. In fact, this has become a matter of official 
policy, as the Government of Indonesia is targeting a national transformation into an era of Electrical Vehicles by 
2030. As an effort to accelerate this transition, PLN responded to the enthusiasm of the public toward electric 
vehicles propelled by electric motors, through the development of a more extensive SPBKLU. 
 

 
 
 
Audio-visual-as-a-service segment: 1H22 revenue of Rp50.2 billion translates into a 105% QoQ growth 
Our audio-visual-as-a-service business segment recorded an admirable figure of Rp50.2 billion in revenue in 1H22, 
translating to 105% QoQ growth, from Rp16.5 billion in 1Q22 to Rp33.7 billion in 2Q22. Profitability-wise, gross 
profit from the segment, recorded at Rp24.4 billion in 1H22, contributed 18.0% to consolidated gross profit during 
the semester. This remarkable performance was undoubtedly the result of our sustained innovations. In June 
2022, we welcomed visitors to a House of Future (HoF). Located at Plaza Indonesia, HoF is an Experience Creative 
Gallery Store for all technology needs, from audio-visual to future technologies (IoT, AI, VR, XR, AR, Metaverse & 
Robotics), which can be implemented for users, starting from consumer households and extending to 
corporations. This will support immersive hybrid events in the future. At HoF, creators such as filmmakers, 
commercial producers and other audio-visual content workers can create XR-based visual content directly. 
Collaborating with Meta, HoF also presents a Horizon Work Room, furnished for metaverse meetings, using Meta 
Quest 2.  
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We are also currently building the first XR studio in Indonesia. We believe that this innovation will be the next big 
thing in Indonesia due to its capability to streamline film production up to an estimated 70% - not to mention our 
upcoming human digital business, for which we are currently preparing a server. This human digital business is 
designed for virtual receptionist, virtual Sales Promotion Girl (SPG), etc., which will expedite business processes 
for superior efficiency. Currently, we are also working on our Planetarium VR project in Taman Ismail Marzuki 
Jakarta, an experience which will make a big change in the way visitors learn about astronomy, compared to 
traditional education – now to the “Metaverse Way”. Additionally, coming up is our Technology Museum at 
Borobudur temple in Central Java. Using XR technology, visitors can now learn more about Borobudur before 
they go up and enter the temple.  
 
ABBA and MCAS Group launch “Inaya”, an innovative Muslim platform 
In June 2022, PT Mahaka Media Tbk (IDX: ABBA) and PT M Cash Integrasi Tbk (IDX: MCAS) launched Inaya, an 
innovative platform for Muslims. Inaya presents a convenient mobile application in support of the daily worship 
needs of Muslims in Indonesia. The launch of Inaya allows users to benefit from various features that support 
daily worship, including prayer schedules based on users’ location, equipped with adzan feature for reminders, a 
Qibla direction feature that will help when users travel, a collection of prayers that can be practiced when carrying 
out daily activities, a digital Al-Quran with translation app, as well as Islamic studies packages. Inaya also contains 
various digital services, ranging from mobile top-up, data packages, electricity, PDAM, electronic money and 
travel services accessible for users across Indonesia. 
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Moreover, the support of MCAS as a digital enabler with a leading technology network signifies Inaya will be a 
Muslim platform with unique features. Inaya was developed by prioritizing digital innovation, different from 
similar platforms. Apart from being a prayer support platform, Inaya will eventually become a travel and umrah 
platform with various additional features as needed by Muslims in the future. 
 
Inaya has the potential to reach more than 200 million Muslims in Indonesia. The future development of Inaya 
will allow users to experience flexibility in arranging Umrah travel schedules, with convenient personalization and 
best prices. The technology is expected to be available for at least 1.9 million Indonesian Umrah pilgrims, who 
occupy the second position as the most significant contributor of Umrah pilgrims in the world.  

 
 
 
MCAS Group collaborates with Telkomsel and Bank Mandiri, presenting physical Telkomsel internet vouchers 
and Mandiri e-Money, in a Bumilangit Character Design Edition  
PT Telekomunikasi Seluler (Telkomsel) and PT Bank Mandiri (Persero) Tbk (Mandiri), together with MCAS Group, 
collaborated with Bumilangit to launch an edition of physical Telkomsel internet vouchers and Mandiri e-Money 
cards with Bumilangit characters. This expression of synergy is a real commitment to supporting the development 
of the creative industry in Indonesia. A leading digital telecommunications company in Indonesia, as well as a part 
of a top state-owned enterprise (BUMN), TelkomGroup serves more than 173.5 million customers across the 
archipelago. Now, Telkomsel, together with Bumilangit, presents an innovation, by launching the Bumilangit 
edition of physical internet vouchers, targeted as collectible cards for loyal Telkomsel customers, as well as fans 
of Bumilangit characters. In collaboration with MCAS Group, 60,000 units of the Bumilangit-edition Physical 
Telkomsel Internet Vouchers will be available in Alfamart modern trade channels within Telkomsel’s operational 
areas; in the initial stage, this is limited to Jabodetabek and West Java. Moving forward, several million more 

Press Release

Providing the Convenience of Worship for Indonesian Muslims, ABBA and MCAS

Group Launches Inaya as an Innovative Muslim Platform

Jakarta, 27 June 2022 - PT Mahaka Media Tbk (IDX: ABBA) and PT M Cash Integrasi Tbk (IDX: MCAS)

launch Inaya, an innovative platform for Muslims. Inaya presents a convenient mobile application to

support the daily worship needs of Muslims in Indonesia.

The launch of Inaya allows users to enjoy various features that support daily worship. The features

include prayer schedules based on users’ location, equipped with adzan feature for reminders, a Qibla

direction feature that will help when users travel, a collection of prayers that can be practiced when

carrying out daily activities, digital Al-Quran with translation, as well as Islamic studies. Inaya also

contains various digital services ranging from mobile top-up, data packages, electricity, PDAM, electronic

money, and travel services accessible for users across Indonesia.

Moreover, the support of MCAS as a digital enabler with a leading technology network makes Inaya a

Muslim platform with unique features. Inaya was developed by prioritizing digital innovation, different
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vouchers will become available across a broader region.  
 
In this collaboration, Mandiri has also launched newly-designed e-Money cards, portraying local heroic Bumilangit 
characters, as part of the “Indonesian Proud Movement” campaign, inspiring people to affirm themselves as 
Patriots of the Nation, supporting local industries and continuing to build a creative economy. With this unity, the 
Company may expect to provide added value for various initiatives developed by our partners, so that they can 
continue to stimulate the growth of Indonesia’s creative economy.  
 

 
 
 
DMMX and FUJIFILM Indonesia launch “ChatFoto”, the first WhatsApp-based photo printing service in 
Indonesia  
In April 2022, PT. FUJIFILM Indonesia and DMMX collaborated to create an innovative chat-based photo printing 
service called “ChatFoto". This photo printing app operates through WhatsApp, initiated by FUJIFILM and DMMX 
as a pioneer in Indonesia. The collaboration is an effort to fulfill society needs, based on rapid technological 
advances, in tune with the behavior of Indonesian digital consumers who are heavily active in social media, 
exploiting the well-known WhatsApp chatting / private messaging application. This is aligned with the Fuji NEVER 
STOP campaign, where FUJIFILM is faithfully committed to resolve social challenges through a wide range of 
products, technologies, and services. ChatFoto is presented as a solution in support of today’s lifestyle, where 
everything is quick and efficient.  
 
ChatFoto is a chat-based photo printing service currently being launched in a pilot phase. Through the reliable 
WhatsApp platform, e-money (GoPay, OVO, LinkAja etc.) and SiCepat logistic network, ChatFoto service enables 
anyone to order photo prints easily and quickly, with the printed photo delivered to the desired address. ChatFoto 
makes it easier for people to print photos along with chatting on WhatsApp. PT Fujifilm Indonesia and DMMX 
hope that this solution can reignite photo printing culture for today's young generation, photography lovers and 
the public.  
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FINANCIAL HIGHLIGHTS 
(Expressed in Billions of Rupiah, Unless Otherwise Stated) 
Profit & Loss 1H21 1H22 Change (%) 
Revenue 6,268 6,311 0.7 
Gross Profit 108 135 25.1 
EBITDA** 77 86 12.8 
Operating Profit 55 47 (14.8) 
Net Income* 48 17 (65.2) 
*) Attributable to owners of the company 
**) Excluded marketing & promotion expenses  
 

  

Financial Position FY21 1H22 Change (%) 
Assets 2,135 2,707 3.4 
Liabilities 618 796 28.8 
Equity 1,517 1,412 (6.9) 
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Revenues 1H21 1H22 Change (%) 
Digital Products & Services 2,110 1,175 (44.3) 
Digital Product Aggregator 4,041 4,823 19.4 
Digital Cloud Advertising 79 80 0.5 
Software-as-a-Service 37 44 17.0 
Clean Energy Products & Services 1 7 549.9 
Digital Wholesale - 131    - 
Content & Entertainment - 2  - 
Audio-visual as a Services - 50                            - 
Total Revenues 6,268 6,311 0.7 

 
 

Gross Profit Margin (%) 1H21 1H22 
Digital Products & Services 1.6 2.3 
Digital Product Aggregator 0.7 0.6 
Digital Cloud Advertising 31.7 37.0 
Software-as-a-Service 57.6 41.4 
Clean Energy Products & Services 34.7 66.2 
Digital Wholesale - 0.4 
Content & Entertainment - 84.1 
Audio-visual as a Services - 48.5 
Average Gross Margin 1.7 2.1 

 
Operational Matrix 1H21 1H22 Change (%) 
Distribution Points* 236,721 300,289 26.9 
Aggregator Platform Members 145,024 203,531 32.1 
Advertising Points 10,988 12,390 12.8 

   *) includes digital product aggregator members and advertising points 

 

For further Information, please contact: 

Zefanya Angeline Halim 
Group Head of Investor Relations  
PT M Cash Integrasi Tbk 
Email: zefanya@mcash.id 
Mobile: +628119000892 
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